THE POWER OF DIGITAL REWARDS

Employee Rewards
Hardworking employees deserve to be recognized and appreciated. Rewards, incentives,
and other extras are an easy and effortless way to show how much you value their work.
Generate excitement within the office with our Digital Rewards cards.
With a catalog of valuable offerings, cost-effective Digital Rewards make it easy for
managers and HR to reward employees for going above and beyond in the workplace.
Increase employee success with products consumers regularly use and enjoy.
Our popular products are flexible enough to fit into promotions of any size, and greatly
reduce the stress of shipping logistics. They are also small enough to fit in a manager’s
desk for easy storage. Their small shape makes it possible for managers to present cards
for on-the-spot recognition.

Powerful uses of Digital Incentives
FOR Employee Rewards

Digital Reward Cards
Made up of a full range of physical and digital products,
Digital Rewards include popular items like Music
Downloads, Movie Tickets, Digital Movie Rentals,
Magazine Subscriptions, eBooks and beyond. Digital
Reward Card promotions use reward codes to deliver
high-perceived value products. With our easy-toimplement platform, brands can offer these relevant,
real-world items at a fraction of their perceived value.

Did You Know?
Recognize employees
who make a difference
to customers and their
departments with simple
spot rewards.

Reward and
encourage healthy
activities or
participations in healthrelated programs.

Encourage peer-topeer recognition by
incorporating Digital
Reward Cards into
your program.

Thank employees
for filling out company
forms or providing
feedback.

A simple but
effective motivation
tool, these rewards
can be given as gifts
for reaching goals.

An easy training
reward, cards can be
given at the end of
training or each time a
milestone is reached.

•

The tables have turned: Digital music downloads now
exceed physical sales.*

•

Next big thing: It is predicted that gains for online
movies will increase tenfold between 2007 and
2017.**

•

Big picture potential: Over two-thirds of the U.S.
population attend at least one movie every year.***

•

Cover to cover: Americans spend $9.3 billion dollars
on magazine subscriptions annually.****

* Nielsen/Billboard; Pew Research Center
** Mintel
***Motion Picture Association of America
**** The Association of Magazine Media, 2012/2103 Magazine Media Factbook.

Case Studies:
Client: Macy’s

Use:Employee Recognition

Reward: Music Downloads

Macy’s was looking for a simple and compelling way to show appreciation for their employees and reward them for all their hard work and dedication
to the company. They also wanted a way for peers to recognize each other at the office.
They chose to offer music download cards as a fun spot reward that was easy to implement in their team-building program. Both managers and peers
were now able to recognize each other. These cards made it easy for managers to have something on hand to provide employees, and each offered
positive messages and the gratitude Macy’s and fellow coworkers had for their commitment to the company.
Client: United Airlines

Use: Employee Recognition

Reward: Digital Choice

United Airlines® often receives letters from passengers commending the exceptional service of its crew members, and they were looking for a new
way to assure those employees were recognized for their superior performance.
The airline decided to offer employees who received multiple positive reviews a reward card redeemable for their choice of high reward from valuable
offerings like movie tickets, magazines, and pizza. Digital Reward Cards are a powerful and cost-effective way to validate your employees and
enhance your company’s potential for success.
Client: Kohl’s

Use: Employee Rewards

Reward: Digital Choice

Kohl’s was looking for an easy way to reward in-store associates across the country. They needed something to fit within budget that was relevant
among their employees.
They decided to go with reward cards that provided immediate spot prizes, capturing the most of each positive achievement. The compact size of
the reward eliminated logistics issues associated with a campaign of that size. More importantly, shipping and storing cards to each location was
very easy.

